
 
 

PUBLIC RELATIONS 2023 TRAVEL TRENDS 
 

Unsurprisingly, the COVID-19 pandemic and the return of travel in a post-vaccine world have heavily 
influenced these trends, changing the way people travel as vacationers now look to maximize their 
experiences and evaluate their travel priorities. Below are some of the key 2023 travel trends that research has 
determined for the year ahead. 
 

● An Optimistic Industry Pushes Forward and Bleisure Travel is on the Rise: In a tailored report for 
travel partners, Expedia Group reveals the ways that the pandemic forever changed travel. The 
research shows the highest levels of optimism since 2020. Most professionals expect leisure (71%) and 
business (70%) travel to return to pre-2020 levels within two years. While travelers looking for a change 
of scenery kept the industry afloat during the pandemic, all eyes are on the return of international and 
business travel. In fact, more than half (51%) in the industry say business is their organization’s highest 
priority in 2023. According to Amadeus, business travel will come back but in a different way. 
Companies will look at retreats and other alternatives to strengthen relationships away from the office. 
According to Booking.com, while business travel will be the order of the day in 2023, it will have a much 
larger leisure component. Employees are looking for more opportunities to build team camaraderie, 
reflecting a growing demand to combine business travel with recreational time. 
 

● Travel is a Priority Despite Economic Uncertainty: According to Booking.com, against a backdrop of 
global economic uncertainty, travelers in 2023 will continue to prioritize travel, but they will be more 
mindful of how to make the most of their travel budget and what takes priority. While 50% of travelers 
say that investing in a vacation remains a top priority for them, 68% continue to prioritize travel while 
seeking to get more value for money. In 2023, developing financially savvy itineraries will be 
paramount.  
 

● Travelers are Back to Planning Ahead: According to Virtuoso’s Top Travel Trends for 2023, with 
people hitting the road in record numbers, there’s never been so much frenzy around booking flights 
and hotels. In response to this pent-up demand, travelers are now booking their trips an average of 58 
days in advance for domestic hotel stays, and 80 days for international trips (compared to 2019’s 44 
and 60 days, respectively). “We’ve seen so much last-minute demand and literally the space is not 
there,” said Virtuoso advisor Beth Washington. “We’re seeing people now willing to think about things 
for 2023 instead of planning so last-minute.” 
 

● New Wave Wellness: According to Conde Nast Travel, after a year of travel for fun, relaxation, and 
reunion post-pandemic, 2023 will be the year we travel for personal betterment. According to 
Hotel.com’s 2023 Travel Trends, more than half (53%) of Americans are seeking wellness breaks but 
cite boredom for traditional retreats and want to experience something more exciting in 2023. 
Millennials are the top drivers of this, as 60% of 25-34-year-olds are seeking out alternative wellness 
getaways. According to Booking.com, in 2023, travel is expected to put mind and body wellness at the 
forefront with a fully immersive and sometimes unconventional approach. To refocus the mind, 
meditation and mindfulness trips are popular with 44% of global travelers while 40% seek peace in a 
silent retreat. Also, 42% want to take a health break focusing on mental health, transformative health or 
life milestones like menopause or pregnancy. For those seeking more advanced spiritual experiences, 
alternative substances such as herbal psychedelics will become a more common offering, with 36% 
wanting to try this type of experiential wellness experience as part of their travels in 2023. 
 
 
 

https://hotelbusiness.com/hb-on-the-scene-expedia-unveils-2023-travel-trends/
https://www.travelinglifestyle.net/new-trends-that-will-change-travel-in-2023/
https://hospitality-on.com/en/trends/which-travel-trends-will-gain-ground-2023
https://hospitality-on.com/en/trends/which-travel-trends-will-gain-ground-2023
https://www.forbes.com/sites/debbikickham/2022/11/25/virtuoso-reveals-top-travel-trends-for-2023/?sh=3dd9d92f7447
https://www.cntraveler.com/story/17-travel-trends-youll-see-in-2023
https://hotelbusiness.com/hb-on-the-scene-expedia-unveils-2023-travel-trends/
https://www.booking.com/articles/travelpredictions2023.html
https://hospitality-on.com/en/wellness/wellness-tourism-tourists-looking-new-experiences
https://hospitality-on.com/en/wellness/wellness-tourism-tourists-looking-new-experiences


 
 

● Sustainable and Responsible Travel Remains a Top Priority: 2023 travel insight from industry 
professionals shows travelers are choosing options aligned with their personal values such as 
sustainability, inclusivity and accessibility. Most travel businesses (60%) made changes in the last year 
to ensure their services are inclusive and accessible. In fact, sustainability is tied with marketing as the 
highest area of investment for 2023, with one in five industry professionals saying they plan to invest in 
sustainability next year. According to Virtuoso’s Top Travel Trends for 2023, travelers are increasingly 
committed to purposeful travel, and not just in a strictly ecological sense. They’re also seeking out 
companies and experiences that focus on “benefitting local people and the economy” and “preserving 
natural and cultural heritage.” According to Amadeus, people are more conscious of their carbon 
footprint and as part of that, traveling light is also an emerging trend they see forthcoming. Travelers 
can travel with less baggage and lean on hotels and resorts to rent the larger and bulkier gear.  
 

● Return of The City Trip: The New York Times announced earlier this year that cities are making a 
comeback after being deserted during the COVID-19 pandemic. As the world has opened up, travelers 
are eager to return to their favorite metropolis and indulge at their top restaurants, see their favorite 
musician in concert, enjoy a show at the theatre and more. According to Expedia’s 2023 Travel Trends, 
national parks and rural retreats have had big moments these past two years. Now, it’s time for cities to 
see a comeback. Based on traveler demand, most of the destinations seeing the largest increases are 
culture-rich cities where art and culture festivities are getting back to full swing. 
 

● Travel Like a Local: According to a study commissioned by GetYourGuide, a leading travel booking 
platform, as U.S. travelers weigh what matters most to their 2023 itineraries, experiencing new 
destinations authentically came into the spotlight. While on vacation, at least 3 out of 5 (62%) feel a trip 
is wasted if they don't experience the local culture. According to Booking.com, More and more travelers 
want to experience and immerse themselves in a new culture for the duration of their stay. Half of the 
world's travelers want to experience a complete culture shock in 2023, whether it's traveling to a place 
with completely different cultural experiences and languages or exploring lesser-known cities and 
getting off the beaten track. In 2023, travelers will be looking for unique holidays that shock, surprise 
and delight.  
 

● Set Jetting: According to Conde Nast Travel, We spent the best part of 2020 and 2021 glued to our 
screens, so it’s no surprise that our love for TV will be working its way into our travel plans for 2023. 
Expedia’s 2023 Travel Trends research confirms that streamed movies and TV shows are now the top 
sources of travel inspiration (40%), outpacing the influence of social media (31%). Furthermore, the 
small screen is now considered on par with recommendations from friends and family when it comes to 
travel inspiration. In the U.S., more than two-thirds (68%) of travelers considered visiting a destination 
after seeing it in a show or movie on a streaming platform, and 61% booked a trip. 
 

● Cowboy-cations: According to VRBO’s 2023 Travel Trends, rustic getaways are on the rise, as 
travelers crave private vacation homes with abundant space and exhilarating views. Cue the cowboy-
cation, offering an intimate escape in the rugged wilderness. Demand for VRBO homes in U.S. western 
destinations increased by more than 30% from September 2021 to August 2022, as travelers seek to 
reconnect with nature. Plus, 42% of U.S. travelers find inspiration in outdoorsy destinations and mind-
blowing landscapes. Think log-lined cabins, flickering fires and sweeping vistas. Destinations across 
Montana, Colorado and other western states spring readily to mind. 
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● Survivalist and Off-the-Grid Travel: According to Booking.com, going off the grid will never be as 

sought after as it is in 2023. 44% of travelers want to get back to basics and are looking for an off-grid 
vacation to escape reality, disconnect and live with the bare essentials. While the survivalist 
phenomenon is not so new, its current popularity reflects a growing interest among people in being able 
to fend for themselves in sometimes hostile conditions. We can also expect to see more eco-tours to 
cater to the needs of city dwellers who lack a connection to nature. The number of wilderness survival 
schools is also expected to increase, where travelers will learn the essential skills to survive a 
cataclysmic event. According to Southern Living, one of the biggest travel trends of 2023 will be off-the-
grid vacations. Whether flying to a phone-free wellness retreat, or enjoying the serenity of nature for a 
camping or glamping weekend, spending distraction-free time with loved ones will be a high priority for 
many travelers in 2023. 
 

● Electric Roadtrips: According to Conde Nast Travel, the emergence of electric vehicles with extended 
ranges of 450 miles or more (allowing them to be driven for greater distances between charges) means 
roadtrips can finally be done with less impact on the environment. Of course, you need to plan your 
route carefully to make sure there are charging points available en route, but car rental companies are 
increasingly offering fleets of e-vehicles for hire and several car companies including Tesla and Rivian 
are launching new extended range electric SUVs. 

 

● Indigenous Groups Spotlight Their Lands: According to Conde Nast Travel, while thoughtful travel 
companies have long supported Indigenous communities, the big difference now is that Indigenous 
people are leading the way in promoting their areas—and that travelers will be increasingly aware of 
the cultural provenance of their choices. 
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