
Staff Board of Directors
Greg Caton 
City Manager

Debbie F. Kovalik 
Department Director

Barbara J. Bowman 
Director of Sales

Mistalynn Lee Meyeraan 
Marketing & Public Relations Coordinator

Erin A. Chapman 
Sales Coordinator

Julie Shafer, Chair 
Shafer Marketing, LLC

Don Bramer, Vice Chair  
Hospitality Industry (Ret.)

Brad Taylor 
Colorado State Parks (Ret.)

Susie Kiger 
Alaska Railroad (Ret.)

Jamie Lummis 
Moody Insurance Agency

Kim L. Machado 
Administrative Specialist

Kathy Plunk 
Administrative Assistant

Holly L. Prickett 
Marketing & Public Relations Assistant

Kerry Graves 
Sales Assistant

Katharina Morrison 
Visitor Services Specialist

Josh Niernberg 
Bin 707 Foodbar

Kevin Reimer 
Main Street Management

Britt Mathwich 
Colorado Mesa University

Tim Pollard (through Sept. 26th) 
EIS Solutions

VisitGrandJunction.com

Groups receive extraordinary customer service and assistance 
from Visit Grand Junction. From weddings and reunions to 
major events, groups visiting Grand Junction leave with a 
positive experience. In 2017, 185 events were served utilizing 
complimentary services offered by Visit Grand Junction including 
welcome packets, planning resources, attendance builders, visitor 
information, sales leads and volunteers (in 2017, this was changed 

from “groups” to “events,” as it better depicts the Visit Grand Junction efforts).   
We supported major events such as JUCO, Grand Junction Air Show, Episcopal Diocese 
of Colorado Annual Conference, Rim Rock Marathon (Greater Grand Junction 
Sports Commission), Epic Rides Grand Junction Off-Road Mountain Bike Race, 
Colorado Mountain Winefest and Tour of the Moon. Visit Grand Junction co-hosted 
the 500-person Governor’s Conference on Tourism Annual Conference held in mid-
October. The Convention and Event Services position was vacated in August 2016 and 
those duties are now fulfilled by other Visit Grand Junction staff members. 

Thank you to Visit Grand Junction’s Board of Directors and 
to all of our Tourism partners for your continued commitment 
and support. We live in an amazing destination that has the 
ability to create endless “Magic Moments in Hospitality”!

A total of $83,585 was allocated to support local special events in 2017. Large events assisted include the Grand 
Junction Off-Road Endurance Mountain Bike Event, JUCO (Junior College World Series), Colorado Mountain 
Winefest, Tour of the Moon, Palisade Peach Festival and the Special Olympics Colorado Summer Games. 

Over $28,500 of the above total investment was granted as part of Visit Grand Junction’s Board of Directors special 
event marketing grants. This on-going program assists events with marketing outside of Mesa County to drive 
overnight visitation to Grand Junction. Events funded include:

Special Event Funding

Convention and Event Services

185  
EVENTS 

ASSISTED 

2017 ANNUAL REPORT

• Colorado Gypsy Fest Horse Show
• Colorado Lavender Festival
• Colorado’s Grand Valley Marathon
• Desert RATS Trailrunning Festival
• Fruita Fat Tire Festival

• GJ Enduro
• Grand Junction Air Show
• Palisade Bluegrass & Roots Festival
• Tour de Vineyards

The Power of Tourism

Travel Promotion generates a virtuous cycle of economic benefits and creates a “halo effect,” 
improving the quality of life for residents through new jobs, businesses development and attractions 

to enjoy. The community becomes a better place to live, to attend higher education, and to invest 
in. Tourism generates tax revenue for our community, which in turn, helps pay for important public 

services while lowering the tax burden for each household. Grand Junction welcomed over 1.65 
million visitors in 2017 benefiting local lodging, restaurants, activities and services equating to $1.46 

million in lodging taxes and $1.29 million in local sales tax revenues collected. The travel industry 
provides Grand Junction more than 5,500 jobs and $139.9 million in wages. Tourism is one of the  

top 3 industries in Colorado and a major driver of sustained economic growth in Grand Junction. 
The local economy saw $282.3 million in direct travel spending in 2017.



• Sales Leads:  115 • Industry Tradeshows/Events: 18 (major only)

• Familiarization Tours:  7 • Site Inspections: 7 • Contacts: 4,989

In 2017, Public Relations produced 30 million impressions and 
a $630,000 estimated ad value for earned media. For every 
$1 spent on Public Relations, 750 people had the opportunity 
to read positive coverage about Grand Junction. Coverage 
highlights included Salt Lake Magazine, Mountain Bike for Her, 
Wine Enthusiast, Elevation Outdoors, Smart Meetings, World’s 
Best Golf Destinations, Albuquerque Journal plus many more.

The Visit Grand Junction team, with the assistance of Ore Communications and 
the Colorado Tourism Office, hosted 56 members of media with 17 guests for 
a total of 73 people, both domestic and international, on FAM (familiarization) 
tours in the Grand Valley. 

• PR Return on investment (ROI) of $15/$1

• Deskside meetings locations included: Phoenix

• Breakdown of coverage placements: Web 48%, Broadcast 8%, Magazine 29%,    
  Newspaper 15%,

The interactive Visitor 
Center, located at 740 
Horizon Drive, provides 
a rest area, assistance, 
information, and services 
to visitors, as well as to 
Grand Valley residents 

and businesses. The Visitor Center is open 7 
days a week and is staffed by 80 volunteers 
who donated over 8,600 service hours at the 
Visitor Center and Grand Junction Regional 
Airport in 2017.  The volunteers are also vital 
in providing services to special events and 
group business. 

The Visitor Center experienced a 5.6% 
increase in visitation over 2016, even 
though international visits were slightly 
down.  Domestically, we received the 
greatest number of visitors from Colorado, 
California, and Texas, while internationally 
the top three visiting countries were Canada, 
Germany, and England.

2017 ushered in a mobile-dominant era for 
VisitGrandJunction.com. In 2017, nearly 63% 
of site visits began on a mobile device. With 
more than 1.6 million pageviews this year, it 
was imperative to focus on speed, performance 
and optimization for mobile users.

In addition to creating personalized content for site visitors 
on mobile devices, Visit Grand Junction worked with Miles 
Partnership on a series of videos highlighting outdoor 
recreation, shopping and dining for both domestic and 
international travelers. The domestic traveler series generated 
more than 30,000 views since first published in September 2017. 

VisitGrandJunction.com earned a 2017 Bronze Adrian Award 
from HSMAI for website performance, earning a place among 
the best. Overall website sessions increased nearly 9% year-over-
year, which was facilitated by our continued improvement in 

In 2017, Hill Aevium 
layered buys with social, 
digital, print, meeting 
planners, outdoor & 
broadcast platforms, 
reaching more than 25 

million people through paid advertising. 
New in 2017, content marketing placements 
reached over 1.4 Million people. 

In 2017, we refreshed the creative campaign 
for a more experiential approach. Quotes 
overlaid photography, inviting audiences to 
experience Grand Junction for themselves.  

Three years of research came to completion 
in 2017 (Guest Intercept Study, Community 
Envisioning Session, Image & Perception 
Study on the Front Range, and an Economic 
Impact Study).

The Visitor Guide received a complete 
re-design, giving the audience insider  
and local tips, incentivizing visitors to 
download the guide prior to the trip and 
continue to reference it in market. The  
guide won a Silver Adrian Award with  
over a 35% increase in digital downloads 
over 2016. 

Showcasing local photography and videography with a strategically 
planned delivery schedule was the goal of social media marketing 
in 2017 for Visit Grand Junction. A weekly calendar keeps the pages 
interactive, while organic posts serve content that is relevant and 
fresh. In 2017, a Visit Grand Junction Marketing Office Business Page 
was created on Facebook, with the purpose being to share marketing 
and sales campaigns, tourism trends, results and other analytics that 
would not be appropriate for the Visit Grand Junction destination 
FB page. Visit Grand Junction participated in two Colorado Tourism 
Office Facebook co-op campaigns in 2017. The first co-op post, “7 Adventures in 1 Spring Day – 
Only in Grand Junction,” ran March 9-11, 2017 and highlighted warm and cold weather adventures 
that can be enjoyed in the same day; the second co-op post ran August 31 – September 2, 2017 and 
was titled “12 Reasons You’ll Fall in Love with Fall Festivals in GJ,” promoting the popular fall 
festival season in Grand Junction.

Often, the Group Sales Department of Visit Grand 
Junction is the first point of contact for conventions, 
motorcoaches, tournaments, weddings, reunions, 
meetings and events considering Grand Junction.  
The expertise of the Visit GJ staff assists these 
groups with information on lodging properties, 
meeting space, activities, attractions, restaurants  
and airlines to entice them to bring their event to 
Grand Junction.  

Marketing Highlights

Lodging Tax Collection

Group Sales

Public Relations

International

Visitor Center  
& Volunteers

$1,635,576 
IN ECONOMIC 

IMPACT

80 VOLUNTEERS 
GIVE OVER  

8,600 HOURS  
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ADVERTISING

SOCIAL MEDIA

INTERNET & WEBSITE

30 MILLION 
IMPRESSIONS

organic search engine rankings. Our content-
first focus has continued to pay off and drove 
a 17% increase in traffic from organic search 
year-over-year. 

OVER  
 1.6 MILLION 
PAGEVIEWS

WON 2 HSMAI 
AWARDS

UNIQUE WEBSITE VISITS
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LODGING TAX COLLECTIONS - 2013 - 2017 

2017
2016
2015
2014
2013

Total Collections 

’17: $1,465,320 

’16: $1,415,636 

+3.5% The international market continues to grow 
in Grand Junction as a result of direct sales 
efforts by Visit Grand Junction staff  in 
partnership with the Colorado Tourism Office. 
New international air service into DIA, such as 
Edelweiss from Switzerland and Norwegian Air 
from London continue to help increase overall 
international visitation to Colorado and Grand 
Junction, in addition to the already established 
flights through British Air, Lufthansa and 
Iceland Air. 2017 highlights include: 

• Visit Grand Junction continues to actively 
work with over 200 international tour 
companies on an annual basis

• Visit Grand Junction mailed out over 
800 visitor guides to international tour 
companies

• Visit Grand Junction attended 3 
tradeshows that focus on the international 
market, Go West Summit, International 
Pow Wow and the Japanese Sales 
Seminar,  conducting over 100 one on one 
appointments with tour companies and 
media.

• Visit Grand Junction’s Visitor Center saw 
visitors from over 40 countries.   

TOTAL 
COLLECTIONS 

’17: $1,465,320 
’16: $1,415,636 

+3.5%


